
This is my final message before the end 
of calendar year 2012 and the conclu-
sion of my term as Chapter President. 
Right out of the gate, I would like to 
thank the members of the Board of 
Directors, both individually and as a 
group. They are responsible for having 
maintained the strength of the chapter 
during this year, and for position-
ing us for continued success in 2013. 
They have been proactive since our 
Board retreat in January, and they 
have dedicated significant amounts of 
time to (1) identifying Chapter needs 
and interests; (2) designing plans to 
address our needs and interests; and 
(3) successfully implementing these 
plans. Given the workloads of their 
“day jobs,” their willingness to put in 
such efforts — and to do so as enthu-
siastically as they did — deserves all 
of our thanks. I will go further and say 
that, based on what we saw and heard 
at the ACC’s recent Annual Meeting 
in Orlando, our Board has made our 
chapter a model for some other chap-
ters, in terms of our Board’s level of 
engagement; creation of CLE and addi-
tional offerings for chapter members; 
and contribution to our regional com-

munity.  It has been my 
pleasure and my privilege 
to work with each, and all, 
of our Board members. 

I also would like to thank 
Barb Dudek, our Chapter 
Administrator. Barb is 
responsible, in more ways 
than I have room to list 
here, for the smooth functioning of 
our chapter. She has been an essential 
member of our chapter leadership. 
Thanks for everything, Barb.

As to specific matters:
We will end 2012 in solid financial 
condition, continuing the positive per-
formances of the last several years. Our 
resources as of year-end will be at, or 
near, their highest point since I joined 
the Board back in 2005.

Our financial success is allowing us 
to give back to our community in a 
meaningful way. The Board recently 
approved and completed significant 
contributions supporting impor-
tant pro bono activities through 
Neighborhood Legal Services and the 

Allegheny County Bar 
Foundation. 

Our CLE program offer-
ings continue to be a 
great strength for our 
chapter. They provide our 
members with required 
training in a range of 
substantive and ethical 

areas which our members have specifi-
cally identified as of interest to them. 
Through our RFP process, we have 
assembled a diverse group of program 
presenters representing high-quality, 
larger and smaller law firms in our 
region and also representing non-law 
firm presenters from other chap-
ter sponsors and partners. We offer 
our programs well more than once 
a month, a level that is substantially 
greater than many chapters. And we 
continue to offer these programs at 
a cost to our members that is much 
reduced from what it was just a few 
years ago — while maintaining, and in 
fact strengthening, the positive finan-
cial performance of the chapter. 
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Join the Movement: champion the Right to Practice Pro Bono in Your state
By China Terrell, Senior Counsel and Director of Advocacy

“Collectively, we have a voice that individ-
ually none of us would have.”  A member 
offered poignant insight, as he and I chat-
ted about the values and vision of ACC 
Advocacy.  

“And as part of its advocacy, ACC puts 
members on the front line of speak-
ing directly with decision-makers.  This 
benefits companies.  It also helps members 
offer unique value in advising clients,” the 
member added.  

As one of the advocacy directors, I didn’t 
need to be sold.  What we realized, how-
ever, was that members needed to know 
what ACC Advocacy could do — for them 
as practitioners, for their legal landscape, 
and in some cases for their need some-
times to go beyond negotiating contracts 
to having a beneficial impact on lives.  

What Acc Advocacy Does
ACC Advocacy offers you the opportu-
nity to influence public policy to improve 
the practice of law for corporate counsel 
around the world.  Through its advocacy 
efforts, ACC is the voice of the in-house 
bar.  And we use that voice to effect real 
change — change that clarifies our legal 
responsibilities, illuminates the path 
forward for your clients, and protects your 
ability to practice law.  For these outcomes, 
ACC’s Board of Directors has declared that 
advocacy is mission critical work for ACC.

“In a nutshell, advocacy goes to the heart 
of our zealous representation of our clients’ 
interests. We are concerned about the scope 
of the permitted roles and responsibilities 
of in-house counsel and — importantly 
— the restrictions and limitations on in-
house counsels’ ability to practice,” stated 
Jon Oviatt, immediate Past Chair of ACC.  

“We are concerned about our ability to 
work in multiple jurisdictions, in a global 
setting, and about protecting the attorney-
client privilege, as well as our ability to 
participate in pro bono activities.  In-
house counsel should be free from fears 
that they will be called to task by regulators 
for events over which they have no control 
or culpability,” said Mr. Oviatt, while lead-

ing a panel on advocacy at ACC’s Annual 
Meeting 2012.

The Historical Perspective
Since its founding in 1982, ACC has 
played a game-changing role in influenc-
ing policies that expand opportunities for 
corporate counsel to practice and perfect 
their craft.  Often times, ACC successfully 
advocates for its position; at other times, 
ACC is successful in 
re-shaping the public 
debate, offering criti-
cal input policy mak-
ers can use to refine 
their understanding 
of problems affecting 
corporate counsel.  

Consider these 
highlights of ACC 
Advocacy’s global impact in just the past 
decade:

Right to Practice:  In response to the 
California Supreme Court’s decision in 
Birbower, Montalbano, Condon & Frank 
PC, et al., v. ESQ Business Services, Inc., 
ACC co-led a coalition that devel-
oped the “Common Sense Proposal 
for Multijurisdictional Practice.” The 
ABA’s Multi-jurisdictional Practice 
Commission relied on the proposal 
and ACC’s work eventually led to the 
approval and passage of ABA Model 
Rule 5.5.
Attorney-Client Privilege and 
Government Investigations: ACC 
led a coalition and offered congressio-
nal testimony, against a United States 
Department of Justice (DOJ) policy that 
would have allowed federal prosecu-
tors to ask companies to waive attorney 
client privilege as a condition to reach 
settlements. The DOJ changed course 
after an ACC-supported bill passed 
without opposition in the House.
Legal Professional Privilege:  ACC 
intervened in Akzo Nobel Chemicals 
LTD v. EC (Case-550/07) to support 
extending legal professional privilege to 
in-house counsel.   Although the privi-
lege was not extended as ACC advo-
cated, ACC quickly developed online 
resources that explained the impact and 

•

•

•

gave analysis and guidance to in-house 
counsel.  
Attorney Client Privilege and 
Protected Work Product:  ACC 
protested proposed changes to the FAS 
5 financial loss contingency disclo-
sure rules.  As a result, the Financial 
Accounting Standards Board tabled 
their proposals indefinitely.

ACC’s Advocacy 
Focus for 
2012-2013
Today, our advo-
cacy goals include 
building on the 
strength of this 
legacy by increas-
ing ACC’s amicus 
curiae practice and 
providing members 

increased access to regulators under the 
ACC mantle.  “Because we feel that con-
tinued and increased advocacy is essential 
to the future of in-house practice, we are 
continuing to focus heavily on it,” declared 
Danette Wineberg, Chair of the Advocacy 
Committee for ACC’s Board of Directors.

To that end, the Advocacy Committee has 
declared a multi-year strategic focus on 
Right to Practice.  “ACC has, over recent 
years, achieved important successes on 
‘right to practice’ issues; however, much 
remains to be done in order to achieve 
our goals, including pro bono practice 
rights for in-house counsel,” stated Ms. 
Wineberg. 

That “Right to Practice” is the strate-
gic focus for 2012-2013 means that as 
an organization, ACC will prioritize its 
resources to get real outcomes on securing 
greater freedom of movement for in-house 
counsel.  “We will of course continue to 
take advantage of opportunities that arise, 
and we will be vigilant in working to stay 
ahead of issues that others initiate and that 
could negatively impact in-house counsel. 
We also want to be pro-actively engaged as 
an organization,” explained Ms. Wineberg 
at a recent working session with Chapter 
Presidents and Advocacy Liaisons.  

•

“In a nutshell, advocacy goes 
to the heart of our zealous 
representation of our clients’ 
interests.”

—Jon Oviatt,
Immediate Past Chair of ACC
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To ensure that State bars, governments, 
and regulatory agencies around the world 
continue to recognize the sophistication 
and competence of the in-house bar, ACC 
is advancing three positions on Right to 
Practice:

The rules of practice must reflect the 
realities of a modern business world 
– where technology and globalization 
render distance and geography increas-
ingly irrelevant.  
Companies should have the freedom to 
move their legal talent, where that talent 
is needed most.  
In-house counsel who work in one state 
but are barred in another, should have 
the right to serve pro bono in the state 
where they work.

champion the Right to Practice 
Pro Bono  
Spotlighting the right to practice pro bono, 
the work of ACC and its pro bono arm, 
Corporation Pro Bono (CPBO), a partner-
ship with the Pro Bono Institute (PBI), 
gained increased momentum this year.   In 
states across the country, courts and state 
bar associations realized that corporate 
counsel who work in the state, but are not 
barred there, represent a critical resource 
for serving unmet legal needs.
 
This movement touched a milestone on 
July 25, 2012, when the Conference of 
Chief Justices and the Conference of State 
Court Administrators adopted Resolution 
11, encouraging states to amend their 
practice rules to allow non-locally licensed 
corporate counsel to provide pro bono 
services, subject to the local rules of 
professional conduct.  ACC, CPBO, and 
PBI championed the cause by testifying in 
support of the resolution and mobilizing 
nearly 350 general counsel to sign a letter 
advocating for its adoption.  
 
Through Resolution 11, the Conference 
of Chief Justices the Conference of State 
Court Administrators affirmed that 
corporate social responsibility is a viable 
and desirable response to access to justice 
challenges:  

[R]epresentation of individuals who 
cannot afford counsel is essential to 
the efficient operation of state court 
systems; and 
 
* * * in every state and territory, 
current levels of civil legal assistance 
are inadequate to meet the civil legal 

1.

2.

3.

needs of individuals who cannot 
afford counsel; and 
 
* * * all members of the legal com-
munity are needed in addressing this 
access to justice problem in the United 
States, including providing pro bono 
legal services; and 
 
* * * attorneys who practice law 
for their organization or company 
employers (“in-house counsel”) are a 
growing source of such pro bono legal 
services ***.1

Although nearly half of the states currently 
have provisions authorizing non-locally 
licensed in-house counsel to serve pro 
bono2, many of these provisions impose 
unnecessary restrictions, such as super-
visory or affiliation requirements, that 
can impede an in-house lawyer’s ability 
to serve.  Underscoring “the sophistica-
tion, the experience, and the capacity” of 
in-house counsel, ACC advocates for the 
adoption of practice rules without such 
restrictions so as to maximize the benefit 
that in-house counsel can provide in help-
ing to meet legal needs.3  
 
ACC points to the practice rules of two 
states as models of best practice:  Virginia 
and Colorado.  Virginia permits and 
encourages certified in-house attorneys to 
provide pro bono services directly, subject 
only to Rule 6.1 of the Virginia Rules of 
Professional Conduct.  V.S.C.R. 1A:5 Part 
I(g).  In Colorado, certified in-house coun-
sel may provide voluntary pro bono ser-
vice to indigent persons and organizations 
serving indigent persons.  C.R.C.P ���.  

Today, practice rule amendments are being 
proposed or are pending in no less than 
five additional states, including Florida, 

1  Resolution 11, “In Support of Practice 
Rules Enabling In-house Counsel to Provide 
Pro Bono Legal Services,” Conference Of 
Chief Justices, July 25, 2012.  Adopted as 
proposed by the CCJ Professionalism and 
Competence of the Bar Committee and the 
CCJ/COSCA Access, Fairness and Public 
Trust Committee at the 2012 Annual Meet-
ing on July 25, 2012.
2 2012.  Pro Bono Institute.  “Multijurisdic-
tional Practice: In-House Counsel Pro Bono”  
Pro Bono Institute: Washington DC.
3 November 7, 2012.  ACC Letter to the Min-
nesota Clerk of Appellate Courts (supporting 
amending Minnesota bar admission rules to 
allow in-house lawyers with house counsel 
status to provide pro bono services).

Massachusetts, Minnesota, New York, 
and Ohio.  In each of these states ACC 
Advocacy, CPBO, and PBI, are guiding 
the ground swell for change, including 
through educating stakeholders, mobiliz-
ing chief legal officers as needed to advo-
cate for change, and filing comment letters 
with high courts to advocate for the best 
practice rule amendment.

ACC was also active in Iowa, which 
amended its practice rules on September 
13, 2012.  Iowa’s practice rules now permit 
registered lawyers “to provide pro bono 
legal services through an established 
not-for-profit bar association, pro bono 
program or legal services program, or 
through such [organizations] specifically 
authorized in [Iowa].”  Rule �1.16(�)b.

ACC is proud that its members are on the 
front lines of increasing access to justice as 
a matter of corporate social responsibility.  
As the nation struggles to recover from 
one of the worst recessions in history, the 
time is now to create more help for those 
who need it most.  

The Honorable Fern Fisher, who serves 
as Deputy Chief Administrative Judge for 
New York City Courts and has state-wide 
responsibility for access to justice issues, 
aptly summarized the need that confronts 
the courts, “Court systems around the 
nation are already taxed.  In New York, we 
are only just beginning to see the devastat-
ing impact of Hurricane Sandy play out in 
the legal system.”  

Now, more than ever, we need in-house 
counsel to help close the gap between lim-
ited legal resources and rising legal need.  
Join ACC in removing barriers to pro 
bono for in-house counsel working outside 
their home jurisdictions.  State efforts are 
successful because of volunteers like you 
who help lead local efforts.

Please contact China Terrell, Senior 
Counsel and Director of Advocacy, at  
terrell@acc.com or 202.293.4103 x386 to 
learn more about your state’s efforts or to 
discuss initiating the process to amend 
your state’s practice rules.

call to action:
Join ACC in removing barriers to pro 
bono for in-house counsel working outside 
their home jurisdictions.  State efforts are 
successful because of volunteers like you 
who help lead local efforts.

http://www.cpbo.org/
http://www.probonoinst.org/
http://www.vsb.org/docs/Rule-1A5-SC-Order-041511.pdf
http://www.vsb.org/docs/Rule-1A5-SC-Order-041511.pdf
http://www.coloradosupremecourt.com/pdfs/Registration/Rule 222. Single-Client Counsel Certification.pdf
http://www.iowacourts.gov/wfdata/frame13898-1671/File159.pdf
mailto:terrell@acc.com
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congratulations on Your success, But Here’s My Patent:  
Managing Patent Infringement Risks when Advertising online
By James M. Singer, Esq.1

Television, radio, and print.  Not long ago,1 
these were the primary media through 
which advertisers delivered their messages 
to consumers.  With each of these “old 
media” systems, the advertiser’s job was to 
focus on generating a memorable adver-
tising message and not worry about the 
technology used to deliver the message to 
the consumer.

Today, the method of delivery can be 
just as important as the message itself.  
Multimedia marketing campaigns may 
reach consumers online, through messages 
pushed to their mobile phones, via interac-
tive touch screens at the point of sale, and 
in many other locations.  In a fascinating 
marriage of old and new media, one ad in 
the October 5, 2012 issue of Entertainment 
Weekly embedded a mobile phone and 
LCD display in a magazine page.  The 
printed page displayed live tweets and 
timely videos to promote The CW net-
work’s television programming.  Today’s 
innovative advertisements don’t just use 
technology, the are technology.  

In the parlance of intellectual property 
law, technology means patents.  Businesses 
who use new technology to market their 
products increasingly face lawsuits for 
patent infringement.  Instead of targeting 
the products themselves, the lawsuits may 
target the method by which the product 
is marketed or delivered to the consumer.  
As a company achieves more success and a 
higher profile, it may find itself more likely 
to be the target of a patent infringement 
claim.

Be Prepared — Advertisers typically 
first learn of a patent via a letter from the 
patent holder, or when served with a com-
plaint.  A letter from the patent holder may 
be a threatening “cease and desist” request, 
or it may be a more cordial “invitation to 

1  James M. Singer is a partner with Fox 
Rothschild in Pittsburgh, practicing in intel-
lectual property, and is editor of the popular 
IP Spotlight blog. Contact him at  
jsinger@foxrothschild.com or 412.391.2486.

license” offer.  Regardless of how a com-
pany learns about a patent, the company 
must take the issue seriously.  

First and foremost, companies should train 
their non-legal staff in proper procedures 
for handling allegations of patent infringe-
ment.  It’s common for a well-meaning 
executive to read a patent notice and pre-
pare an e-mail or memo analyzing how the 
patent applies to the company’s systems.  
Unfortunately, unless that memo is an 
attorney-client communication prepared 
for the purpose of seeking legal advice, the 
patent holder may be entitled to discover 
the document in litigation.  The document 
may contain admissions of infringement 
or incorrect legal conclusions that can be 
used against the company in the lawsuit.  

To avoid this result, companies should 
instruct staff to limit patent-related com-
munications to those individuals who have 
been trained in patent litigation proce-
dures.  Staff should forward any related 
communication to in-house or external 
legal counsel.  Staff should not create 
any internal e-mails, communications or 
notes relating to an accusation of patent 
infringement, except to the extent directed 
to do so by counsel. 

Patent counsel also can help the company 
determine whether and how to respond to 
the accusation of infringement.  In some 
situations, the company may decide to get 
an opinion of non-infringement or patent 
invalidity from patent counsel.  Although 
not required, an opinion can help the com-
pany reduce liability associated with claims 
of willful infringement or inducement of 
infringement.  In addition, the process of 
securing an opinion can help the company 
understand and assess the risk, along with 
the relative strengths and weaknesses of its 
position.  

Check Vendor Agreements and 
Insurance Policies — Most companies 
who advertise online use a third party 
vendor to implement at least some of the 
functions.  These may include software 
developers, e-commerce solutions provid-
ers or web hosting services.  If a vendor 
supplied the allegedly-infringing function, 
the agreement may require the vendor to 
defend and/or indemnify the company.  
An agreement won’t limit the company’s 
liability to the patent holder, but it might 
allow the company to receive at least par-
tial reimbursement from the vendor.

It’s important that the company review its 
vendor contracts early in the process, with 
particular attention to the contract’s war-
ranty conditions and limitations on liabil-
ity.  Many contractual indemnity clauses 
will require the customer to take actions 
such as promptly notifying the vendor of 
the claim, allowing the vendor to control 
the defense, or accepting a non-infringing 
substitute product.

Companies should also assess whether 
insurance will cover any part of the claim.  
While most commercial general liability 
insurance policies will not cover intel-
lectual property infringement, recent 
court decisions suggest that when patent 
claims are made against an advertising 
process, the infringement may be covered 
under the “advertising injury” clause of 
the policy.  The company should carefully 
review its insurance policies to determine 
whether coverage may apply.  If the answer 
is not entirely clear, to preserve rights 
the company should promptly notify the 
insurer of the claim.  

Resolving the Dispute — The process 
of resolving a patent infringement dis-
pute can be long and costly.  How quickly 
— and at what cost — it does so often 
depends on the position of the patent 
holder.  If the holder is a non-practicing 
entity who does not sell the product but 
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merely owns patents and licenses them 
to others, it will likely demand a royalty 
or a flat fee in exchange for a license.  The 
royalty may be a percentage of the compa-
ny’s sales using the advertising method, a 
percentage of the company’s total revenues 
or another measure of value.  The amount 
demanded may be steep, but so would be 
the projected cost of litigation.  According 

to the American Intellectual Property Law 
Association, the average cost required to 
see a patent lawsuit to trial is more than 
$2.7 million in most cases.2

2  American Intellectual Property Law Asso-
ciation, Report of the Economic Survey 2011, 
average cost of patent infringement litigation 
where $1 million – $25 million is at risk.

On the other hand, if the patent holder 
is a competitor, the stakes may be higher.  
The competitor may not be willing license 
the patent.  Instead, the competitor may 
want to stop the company from using the 
accused process or system.  In this situ-
ation, it may help the advertiser to have 
some patents of its own to assert against 
the competing company, to help leverage a 
cross-license agreement.

�

Acc Western PA kicked off the program year 
on september 11, �01� with sponsor Melissa 
Kelly of special counsel and legal humorist 
sean carter of Lawpsided seminars.

saul Ewing sponsored our october 16, �01� program on 
alternative fee arrangements.
Pictured from left:  Jay Panzarella of saul Ewing,  
Karen Brownlee of confluence Technologies and  
David Antzis of saul Ewing.

fox Rothschild hosted 
a breakfast meeting on 
october ��, �01� on drafting 
commercial contracts.
Pictured: William stang, 
Patrick Abramowich, 
and Ben feldman of fox 
Rothschild and Acc WPA 
VP-Programs, susan Apel of 
Ellwood Group



Welcome New Members!

floyd clutter, Allegheny Technologies Incorporated

Matthew Engott, Allegheny Technologies Incorporated

Thomas Joseph, Grant Street Group

Robert Klemz, Bayer MaterialScience LLC

Mariah Klinefelter, FedEx Ground 

Patrick simpson, Erie Insurance Group

Jason suslak, Allegheny Technologies Incorporated

Thomas VanKirk, Highmark

Kathryn Zeltwanger, Armstrong Group of Companies 
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Acc News
show the c-suite You Know Value
Ready to take your management skills to 
the next level and thrive professionally in 
the evolving legal marketplace? Participate 
in the Legal Service Management 
Workshop and join law department and 
law firm leaders in developing skills 
in structuring value-based firm/client 
relationships through business school 
style case study. Space is limited. Secure 
your spot today (February 26–27, 2013, 
San Francisco, CA; or May 1–2, 2013, 
Philadelphia, PA). 
 
For more information, visit  
www.acc.com/legalservicemanagement, or 
contact Catherine J. Moynihan at  
moynihan@acc.com or +1 202.293.4103 
x398.

Be Recognized As An  
Acc Value champion
Have you implemented value-based pric-
ing, or any of the related management 
practices advocated as part of ACC’s Value 
Challenge? If you have, we would love to 
hear from you. You could be selected and 
recognized as an ACC Value Champion! 
Tell us your story and get the recognition 
you deserve. ACC wants to celebrate your 
accomplishments and share your manage-
ment tactics, enabling others to modely-
our successes and drive value for clients. 
Nominations are due by February 15. To 
submit your story, or for more informa-
tion, visit www.acc.com/valuechampions.  

Build Your Business Value 
Business acumen is critical to the success 
of your in-house career. Learn MBA essen-
tials at the following programs offered by 
ACC and the Boston University School of 
Management: 

Mini MBA for In-house Counsel
February 26–28, 2013
May 7–9, 2013, Los Angeles, CA
Jun 4–6, 2013
December 3–5, 2013

Advanced Mini MBA for In-house 
Counsel 

April 23–25, 2013

All programs take place in Boston, MA 
unless otherwise specified. For more infor-
mation, visit www.acc.com/businessedu.

Protect Your company
Looking for ways to build or enhance 
your company’s compliance program? Be 
sure to attend the Compliance & Ethics 
Training Program (April 29–30, 2013, New 
Orleans, LA) to learn the basics of internal 
compliance programs, methods of imple-
mentation, and reporting. This program 
is eligible for CLE/CPD credits. For more 
details, visit www.acc.com/ce.

•
•
•
•

•

Enhance Your future with 
corporate counsel university®
Jumpstart your career with ACC’s 
Corporate Counsel University ® (May 
19–21, 2013, New Orleans, LA). Designed 
for in-house counsel with five years or less 
experience, this program will sharpen your 
basic practice skills, expand your profes-
sional networks, and prepare you for the 
challenges ahead. For more information, 
visit ccu.acc.com.
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President
John Glicksman
Pittsburgh Life Sciences Greenhouse
412. 770.1646
jglicksman@plsg.com 

President-Elect
Kevin Whyte
Carmeuse Lime & Stone
412.995.5520
kevin.whyte@carmeusena.com 

Treasurer
susan shin
United States Steel Corporation
412.433.2926
ssshin@uss.com

secretary
scott seewald
Alcoa Inc.
412.553.4974
scott.seewald@alcoa.com

Vice President – Programs
susan Apel
Ellwood Group, Inc.
724.752.3680
sapel@elwd.com

Vice President – communications
M. cristina sharp
United States Steel Corporation
412.433.2864
mcsharp@uss.com

Vice President – Membership
Linda schneider
GlaxoSmithKline
412.200.3292
linda.f.schneider@gsk.com 

Vice President – Pro Bono Initiatives
Max Laun
Alcoa Inc.
412.553.4569
max.laun@alcoa.com

Immediate Past President
Max Laun
Alcoa Inc.
412.553.4569
max.laun@alcoa.com

Board of Directors 
Karen Brownlee (Confluence Technologies, Inc.)
Daniel fayock (PPG)
Lewis Gardner (EQT Resources)
colleen Hess (ANSYS Inc.)
Lucas Paglia (American eagle Outfitters Inc)
Martin Ryan (Montauk Energy Capital, LLC)
Marcy smorey-Giger (DynaVox)
Mary Tortorice (Dick’s Sporting Goods, Inc.)
Mark Yablonski (H. J. Heinz Company)

chapter Administrator
Barbara Dudek
412.366.2686
bmdudek@comcast.net 
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We also have spent time on membership outreach and networking 
efforts. For example, we have scheduled an upcoming “new mem-
bers” event, to be hosted by one of Pittsburgh’s prominent law firms, 
and we have been exploring, with one of our non-law firm partners, 
the possibility of scheduling a night at PNC Park to take in a Pirates 
game. More than in some other areas, though, the level of outreach 
and networking efforts in which we engage, and the success of these 
efforts, depend upon all of you. If you are interested in outreach and 
networking events, and if you have ideas as to kinds of events you 
might like to see us create, let us know. 

As of January, Kevin Whyte, Vice President and General Counsel 
with Carmeuse Lime and Stone, will begin serving as President of 
our chapter. Kevin already has been very engaged as President-elect, 
and so his transition to President will be very natural. I thank Kevin 
for his work this year in helping to lead the chapter, and I look for-
ward to helping him next year.

Thanks to all of you for your support and for your efforts to make 
our chapter a strong one.  Your input has been valuable and appreci-
ated. Best wishes to everyone for the conclusion of 2012…and here’s 
to a positive, successful 2013. 

not your ordinary
Pittsburgh attorneys.

William L. Stang
Pittsburgh Office Managing Partner

412.394.5522  |  wstang@foxrothschild.com  |  www.foxrothschild.com
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